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 ЬϝЂ ϝϦ ϸІϼ Ьϝϲ ϼϸ ЬОϝІв̷̷̹̺  
  ЬОϝІв ͼ϶ϼϠ ̪ϼϝͭ ϼϜϾϝϠ ϤϜϼттПϦ йϠ йϮмϦ ϝϠйϠ  ЬОϝІв дтϜ йЯвϮ ϾϜ .ϸжϦЂк ϸІϼ Ьϝϲ ϼϸ ϤϸІ

ͼвЈЊ϶Ϧ йϠ дϜмϦдыͭ ЬтЯϲϦ дмͧ ͼтϝкиϸϜϸдтТ) ͼЮϝв ͻͩмЮмжͮϦ ͼЂϸжлв ̪ϝк Ємк ̪(ͬϦ
Атϲв ͼЂϸжлв м ̪ϼϜϾТϜ аϼж дϝ͵ϸжкϸ йЛЂмϦ м  ͼКмжЊв .ϸϼͭ иϼϝІϜ ϤЂтϾ  

 ЬϝЂ ϝϦ ЬмТϜ йϠ мϼ ЬОϝІв̷̷̹̺  
  ͻϜϼϠ ϝЎϝЧϦІ ϼϝͭϸм϶ ЬтЮϸ йϠ ЬОϝІв ͼ϶ϼϠ  ЬОϝІв дтϜ .ϤТϝт ϸжкϜм϶ Єкϝͭ ϝкϸжтϐϼТ дϸ

 йϠ йͭ ϸжϦЂк дϜϼϜϸϠϝЂϲ м ͻϼϜϸϜ дϜϼϝтϦЂϸ ̪иϸϜϸ ϤϠϪ ͻϝкϼмϦϜϼ͟Ϝ ЬвϝІϼмА ͻ  ϼϸ йϮмϦ ЬϠϝЦ
 ϤϝϠϼ м ͼКмжЊв Ємк ϝϠ ͼжтϾͺтϝϮ ЌϼЛв ϝϠ АϠϦϼв ЬОϝІв ̪дтϜ ϼϠ имыК .ϸжϼϜϸ ϼϜϼЦ ϝк

Є϶Ϡ ϾϜ ͼ϶ϼϠ м дϝтϼϦІв Ϥϝвϸ϶ФмϸжЊ ϸжжϝв ͻϼϜϸͮжϝϠ ͻϝк  ϤϜϼттПϦ ϼтϪϝϦ ϤϲϦ Ͼтж дϜϼϜϸ
.ϤТϼ͵ ϸжкϜм϶ ϼϜϼЦ дмтЂϝвмϦϜ м ЬϝϦтϮтϸ  

 Ϥϼϝлв ͻϸтЯͭ ͻϝк м Ьϝϲ Ͼϝтж ϸϼмв иϸжтϐ   
  ϤТϼІт͟ ϝϠͻͩмЮмжͮϦ    ϼϸ ЙтϼЂ ϤϜϼттПϦ мϼϝͭ ϼϜϾϝϠ Ϥϼϝлв ̪ϸϼмв ͻϝк   ϤтЧТмв ͻϜϼϠ Ͼϝтж

ЬмϲϦ Єм϶ϦЂϸ Ͼтж иϸжтϐ ϼϸ ϸІ ϸжкϜм϶ .ЙЦϜм ϼϸ Ϥϼϝлв ϾϜ ͼ϶ϼϠ ̪ йͭ ϝкϾмϼвϜи   ϤтвкϜ Ͼтж
  ЬϝЂ ϼϸ ̪ϸжϼϜϸ̷̷̹̺  кϝͺтϝϮͼ   ʹ жϼϼ͟  ϸжкϜм϶ ϼϦ ϤІϜϸͼЮϝϲϼϸ ̪ Ϥϼϝлв йͭ ͻϼмлДмж ͻϝк
ЬͮІ Ьϝϲ ϼϸ Ͼтжͼв ϼϝДϦжϜ йͭ ϸжϦЂк ͻϼт͵ІЧж иϸжтϐ ϼϸ ϸмϼͼ ϸжжͭ ϝУтϜ ϸтЯͭ .  

I.  Ϥϼϝлв ͻϜϼϠ ͼϦϝтϲ ͻϝк м Ьϝϲиϸжтϐ    



 • The Future of Jobs Report (2025). World Economic
Forum. https://reports.weforum.org/docs/WEF_
Future_of_Jobs_Report_2025.pdf
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Social Media Influencers Promoting Health Tests

A 
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The study analyzed 982 social media posts 
from Instagram and TikTok, examining five 
controversial tests:
• Full-body MRI scans
• Genetic testing for early cancer detection
• Testosterone level blood tests
• Anti-Mullerian hormone (AMH) or “egg-

timer” tests for fertility
• Gut microbiome tests
Findings revealed that 87.1% of posts 
emphasized benefits, while less than 15% 
mentioned potential harms, and only 6% 
addressed overdiagnosis risks. The majority of 
posts (83.8%) were promotional, often urging 
followers to undergo testing, with 68% linked 
to financial incentives. Even some medical 
professionals on social media were found 
to be strongly endorsing these tests without 
sufficient disclosure of risks.

 Key Concerns Raised
• Overdiagnosis & Psychological Impact: 

Unnecessary diagnoses may lead to undue 
anxiety and medical interventions that are 
not needed.

• Financial Costs: Tests like full-body MRIs 
can be expensive (e.g., over $800 in 
Australia) and may lead to further costly 
medical procedures.

• Fertility Anxiety: AMH tests, which cannot 
accurately predict fertility, may pressure 

women into early interventions like egg 
freezing or IVF.

• Testosterone Testing & Supplement Risks: 
Some posts promoted testosterone testing 
with exaggerated claims about masculinity, 
potentially encouraging unsafe supplement 
use.

• Lack of Medical Oversight: These direct-to-
consumer tests bypass medical consultation, 
removing professional guidance on 
necessity and interpretation.

 Call for Stronger Regulation
Experts, including study lead Dr. Brooke 
Nickel and Prof. Stacy Carter, stress the need 
for stricter regulations to prevent misleading 
health claims on social media. The study 
underscores the broader issue of medical 
misinformation online and urges individuals to 
critically assess health-related content before 
acting on influencer recommendations.

A recent study by the University of Sydney, published in JAMA Network Open, highlights 
how social media influencers use emotional narratives and fearmongering tactics to promote 
medical tests with limited scientific backing. Researchers warn that these misleading 
promotions can lead to overdiagnosis, unnecessary treatments, psychological distress, and 
financial burdens for generally healthy individuals.
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